
Launched in 1997 and published 10 times a year, Alberta Views magazine provides an 
independent perspective on our politics and culture. Read by well-informed, influential 
citizens, Alberta Views has become essential for insight into our province’s unique character 
and challenges. When you advertise with us, you benefit from our strong reputation and 
share our best asset—our readers’ time and attention. 
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SID MARTY:  IN PRAISE OF PROTEST
FRED STENSON ON  DRUMPF DODGING

WHERE TO GET  LOCAL FOOD AND BEER

OUR VITAL   FORESTSAND HOW ALBERTA MISMANAGES THEM

PROFILE

DEMOGRAPHICS

Men  48%
Women 52% 
Post-secondary degrees 91% 
Post-graduate degrees 36% 
Mean household income  $89,759  
Under 55 18% 
55+  82%

CHARACTERISTICS

Avid readers
93% listed reading as a leisure pursuit
70% purchase more than 6 books annually
51%  bought a book as a result of something 
we published

Supporters of the arts
52%  attend more than 6 arts events per year
36%  visited a museum or gallery

Frequent travellers
They take an average of 8 trips in Alberta,  
3 trips within Canada and 2 trips abroad  
per year

Connected to the magazine 
88%  discuss what they read/see with  
neighbours, colleagues and friends
52%  visit a website as a result of something  
they read/see in the magazine

Environmentally minded
85% listed the environment as the area of  
public policy that concerns them most

“It has been a pleasure to work 
with Alberta Views for the past 

several years. Their support 
of the museum community is 
very much appreciated, and it 

is always a great opportunity to 
connect their audience with the 

experiences we can offer.” 
Carrie-Ann Lunde, 

 Royal Tyrrell Museum

“Alberta Views has a thoughtful 
readership that includes many 

professionals and decision 
makers—the audience UNA 

needs and expects to reach when 
it discusses health care issues  

that impact our members.”
David Climenhaga,  

United Nurses of Alberta

“Alberta Views is an excellent 
vehicle to reach Albertans who 
read books, and to promote the 

excellence of the publishing 
industry in Alberta.”

Kieran Leblanc,  
Book Publishers Association  

of Alberta

“Alberta Views helps us reach a 
forward-thinking and engaged 
demographic, while providing 

competitive rates and exceptional 
customer service. We love the 

variety of content too!” 
Tryphena Fric,  
Theatre Calgary

Readership ADVERTISER
TESTIMONIALS

Conscientious consumers
72% say their purchasing decision is 
influenced if the product is locally made  
66% say that a company demonstrating 
social responsibility influences them 

They lead active lives
51%  list gardening as a leisure pursuit
45%  list the outdoors and hiking
45%  list volunteer work
45%  list dining out

Reader engagement
77% spend over 1 hour reading each issue
72%  keep issues for future reference 
50%  have been reading AV for 6+ years

CIRCULATION

PRINT RUN  15,000

DISTRIBUTION
Paid subscriptions 6,000
Newsstands 1,300 
Other controlled  6,000
(The Globe and Mail, National Post,  
FSA drops, conferences, etc) 
Doctors’ offices 700 
Air Canada Lounges 1,000 

GEOGRAPHIC DISTRIBUTION
Calgary 34% 
Edmonton 31%
Rest of Alberta 27%
Outside of Alberta 8%
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CALGARY’S NEW NATIONAL MUSIC CENTRE
KEVIN VAN TIGHEM  ON THE SITE C DAM 

FROM T. REX TO JETS:  OUR BEST MUSEUMS

WHY THE FISCAL CATASTROPHE?Decades of low royaltiesLittle saving in the Heritage Fund

NEW PERSPECTIVES FOR ENGAGED CITIZENS //  JANUARY/FEBRUARY 2016
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THE TRUE STORY OF ALBERTA’S MUSLIMS 
DISCOVER NEW PASSIONS  IN THE NEW YEAR

HUGH DEMPSEY: BRIDGE BETWEEN WORLDS

THE UNSUNG  HEROESOF A STABLE DEMOCRACY:
CIVIL 
SERVANTS
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EDMONTON

Parked in Plain Sight
From “Cheapest Homes in Edmonton Found at Industrial Area 
Trailer Park,” by Gordon Kent for the Edmonton Journal, Jan 12. 

W edged between a trucking lot and a welding shop in 
southeast Edmonton, dozens of tired mobile homes 

huddle together beside a snow-covered loop of road. Most of 
the units date back to the 1960s and 1970s, some with faded 
paint and peeling plastic to protect their windows, and others 
apparently empty. Welcome to the Crescent Heights Trailer 
Court, the community with Edmonton’s cheapest housing.

At a time when Alberta real estate prices are strong, the 
average home in this industrial area is worth $11,000, down 35 
per cent in the past five years, according to assessment records. 
Property taxes on these aging structures can be less than $200 
a year. Values in the other Edmonton mobile or manufactured 
home communities are at least four or five times higher.

Shari Guzzo, who has lived in Crescent Heights about a 
decade, warns visitors about a hole in the hallway floor near her 
front door. Wood and a bedraggled carpet cover the sagging 
danger spot, but she wants to make sure no one falls through 
to the dirt below. She suggests chatting in the kitchen because 

the open oven provides the two-bedroom trailer’s only heat—
sometimes she sticks her feet in to warm up. Space heaters trip 
the circuit breaker. The family has huddled around a candle to 
ward off the cold. “I have five kids,” says Guzzo, adding three 
have moved out. “At least their rooms are clean—we can’t get 
anything else clean… It’s hard for them. They can’t have friends 
over. They’re embarrassed.”

The trailer court at 4515 76th Ave has existed under various 
names in the Weir industrial subdivision for at least 50 years. It 
has nearly 60 mobile homes. The most valuable listed is a 1981 
single-wide worth $31,500, the least expensive a $500 option 
from 1970. Residents lease rather than own the small plots 
they occupy. The land making up the 2.7-hectare community 
is assessed at $3.1-million.

Although Guzzo originally lived in another trailer at the 
park with her mother, Jean Ospey, they moved to this structure 
last summer. The first one now provides a free roof for a man 
who had nowhere else to go. “We gave that trailer away because 
nobody will buy it.” Their current home is a dark, ramshackle 
affair, shared with six cats, mostly strays abandoned by 
departing neighbours. One window is blocked off and one 
kitchen wall is mostly plastic over exposed insulation the 
women say they installed themselves.

Exposed wires stick out near the dish-filled sink—Ospey, 
who suffers from arthritis and wears gloves to bed when it’s 
cold, doesn’t know if the cable is live. They pay $1,050 a month 

RED DEER

Warm Smile :) Cold Day :(
Posts to Red Deer’s “Missed Connections” section of the classifieds 
website Kijiji, from 2014. The messages attempt to build on 
spontaneous meetings between urbanites. The numbers of visits 
(or views) were recorded Jan 14, 2015. 

S ave-On-Foods North, Sunday 10:30ish: You: black leather 
jacket, drove away in a black jeep. Me: black jacket/black 

toque. We kept running into each other at the end of the aisles. 
I would bake you homemade cookies anytime. (222 visits)
Save-On East: It was Friday afternoon around 5. You were 
leaving Save-On-Foods in your silver Nissan. The warm smile 
you sent me was just what I needed on a cold day. :) (522 visits)
Trainee Girl at Swiss Chalet: Didn’t get your name cuz your 
tag just said trainee. You were an awesome waitress!! You 
seemed to feel bad cuz you had forgot to bring a few items 
to our table, but don’t let that stuff get you down. You are in 
training and are doing good for being new!! (605 visits)
Bower Food Court: To the lady with black glasses and red 
hair, I really wish I said “hi” to you. Sorry, I felt nervous and 
shy, thinking it would be inappropriate. You sat in front of 
me and we looked at each other a few times. It was Friday 
afternoon a few weeks ago. I hope that I see you again. Maybe 
you will read this. Tell me what you were eating that time so I 
know it is you. :) (808 visits)
Tim Hortons, East Hill, Dec 3: To the 2 guys who entertained 
me in line then bought me coffee around 9 a.m. Wednesday 
morning. Thanks for the laughs; it made my day! Beef tissue, 
ha ha! Had to post this here after our discussion about it! 
Now I can say I was on here! I hope he bought the girl on the 
computer a sprinkle donut! Thanks again, guys! (548 visits)
Flying J: Thank you to the guy who smiled at me several times 
at the Flying J Tuesday morning just before nine. I wish I could 
of talked to you. I doubt you will see this but you’ve been on my 
mind since. (164 visits) 

MEDICINE HAT

A Place to Hang Your Hat
From “The Mayor Who Ended Homelessness,” a Michael Enright 
interview with Ted Clugston, mayor of Medicine Hat, for CBC 
Radio’s Sunday Edition, Jan 11. The city launched its Housing 
First program, a five-year plan to end homelessness, on April 
1, 2009, funding the creation of affordable housing units with 
support from the provincial and federal governments.

E nright: I’m joined by mayor Ted Clugston, who was 
described in a recent newspaper article as “the mayor who 

ended homelessness.” Mr. Mayor, good morning.
Clugston: Good morning. Thanks for calling.

Enright: Nice to have you with us. How did you do it? And 
have you done it?
Clugston: Well, we’re officially saying that we’re on the verge 
of ending homelessness. We haven’t officially declared that 
we have ended homelessness. And that’s the magic question. 
Everyone wants to know what’s the bullet, the magic bullet, 
how did we do it. And I’m sorry to disappoint and let, perhaps, 
your listeners down. We were able to do it because we’re a large 
enough city, 61,000 people; we have the resources to do these 
kinds of things and we’re a fairly wealthy city with our own 
utilities, which is very unique in Canada. But we’re also small 
enough that all of our service providers know each other. The 
food bank knows the mental health, the mental health knows 
the community housing association and the Salvation Army. 
So we’re big enough to have the resources but small enough to 
be able to tackle this problem.
Enright: Now, you started five years ago, as I understand 
the project. You weren’t on board initially. You were a little 
skeptical about the whole idea. 
Clugston: I would say even more than skeptical. I was a new 
councillor at the time and I used to say things like “Why 
should they have granite countertops when I don’t?” Or “If you 
need a place to live, pull yourself up by your bootstraps and 
get a job.” And that’s the way I was raised and that is a fairly 
prevalent attitude in Alberta. However, over time and after 
a lot of convincing by the people in the housing association, 
I learned and came to understand that the best way to solve 
these problems—most of these problems are caused by mental 
health, which leads to addictions and alcohol abuse—is to put 
a roof over somebody’s head first and then bring around the 
support systems.
Enright: Did you have any problem bringing around those 
support systems and talking to city departments and various 
other agencies?
Clugston: No, the Housing First program in Alberta is actually 
a 10-year program that the Alberta government started, but in 
Medicine Hat they decided five years ago that they were going 
to accelerate it and do it in five years. These service providers 
have always been on board with this. The old adage would be, 
“If you want a place to live, get off the drugs, get off the alcohol 
and then we’ll talk about a place to live.” Housing First puts it 
right on its head and does it in reverse.
Enright: Mayor Clugston, give me an idea of how many 
homeless people you had in Medicine Hat when you started 
the project.
Clugston: A little over 1,000—about a third of those, children. 
People think “Oh, you’re a small city, you didn’t have much of a 
problem,” but on a per capita basis our problem is the same as 
Calgary’s, to tell you the truth. Over the past five years just over 
1,000 people have been housed. It’s amazing, frankly. 
Enright: The idea was to cut down the time they spent in a 
shelter, right?
Clugston: Our official definition of ending homelessness is 
basically that within 10 days of our recognizing that you don’t 
have a home or you’re sleeping rough or in a shelter, you will 
have a permanent place to stay.

BOOK REVIEWS
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BOOKSHELF

Gordon Laxer raises the spectre 
of a global oil supply crisis, and 
asks a simple question: Are 

Canadians prepared? At a time when we seem to be suffering 
from too much oil, rather than too little, readers may wonder if 
Laxer has spent too much time breathing in exhaust fumes. In 
fact, his warning is very appropriate: Despite the recent upsurge 
in supplies—from previously untapped shale oil reserves in 
the US and from OPEC countries flooding the market—many 
energy analysts agree our days of oil abundance are numbered, 
with dramatic swings in prices along the way.

Laxer is former head of the Parkland Institute and a retired 
professor of political economy at the University of Alberta. He 
argues Canada is the least prepared developed country in the 
world. We export most of our fossil fuels but are dependent 
on imports of those same resources from elsewhere. Unlike 
virtually every other developed nation, we have no national 
energy plan to secure access to energy supplies among 
Canadians. Laxer reminds us Canada signed away its energy 
supplies to the US under the auspices of NAFTA—in which 
Canada is obligated to provide a proportion of our oil and gas 
supplies for sale to the US. An even larger reason for our lack 
of preparation may be bad memories of the 1980s recession—
wrongly attributed in Alberta to Canada’s last attempted 
national energy program—that have rendered politically toxic 
the very whisper of the topic of national energy sovereignty. 

After laying out this history, Laxer 
proposes a way forward, which—as 
the title suggests—includes phasing 
out oil sands production, along with 
fracked sources of oil and gas, in order 
to mitigate ecological and climate 
impacts. According to Laxer, Canada’s 
energy sector doesn’t really offer a lot of 
jobs, and our remaining conventional 
sources of oil and gas should be reserved 
for Canadians. Given that our current 
rate of consumption is higher than our 
rates of conventional oil production, 
Laxer argues we have about 10 years 
to kick the oil habit completely, during 
which consumption would need to be 
drastically reduced each year. 

How would this be accomplished? 
Laxer suggests we exit from NAFTA. 
He advocates public ownership 
of resources, requiring the state 
to purchase leases held by private 
corporations, with the revenues used to 

fund economic diversification. This isn’t far-fetched: Canada 
is one of the last places on earth where access to oil deposits is 
for sale to the highest corporate bidder. The plan also requires 
conservation, the centrepiece of which is energy quotas—a 
form of rationing in every business and household. Underlying 
these steps would be support for a cultural shift away from 
materialism and toward sufficiency. 

Laxer rightly acknowledges this grand formula won’t be an 
easy political sell, due to the continuing influence of energy 
corporations. But this is by no means the only hurdle, leading to 
my two main reservations. Multiple, historically divisive social 
factions would need to be onside and buy into the long-term 
vision, requiring a degree of trust-building that would likely 
require generations to realize. Finally, the argument is based 
rather tenuously upon the prospects for a heavily constrained, 
ecologically benign capitalism, a notion some consider an 
oxymoron. Despite my reservations, I highly recommend this 
book to anyone who aspires to understand Canadian energy 
politics. Laxer understands our fossil fuels—from exploration 
to market—perhaps better than all but a few other Canadians, 
and he offers critical insight that should be included in energy 
decision-making today but isn’t.

—Debra Davidson teaches environmental sociology at U of A. 

by Gordon Laxer
DOUGLAS & MCINTYRE
2015/$24.95/239 PP.

After The Sands:
Energy and Ecological Security  

for Canadians

Louis Helbig took these stunning photos of the oil sands 
during several flights over tailings ponds and open pit 
mines around Fort McMurray between 2008 and 2013. 

The photos, collected in this massive volume—a coffee-table 
book that is nearly a coffee table—endeavour to show what is 
impossible to appreciate from the ground.

Obviously these photos invite comparison to Edward 
Burtynsky’s. Burtynsky’s work is characterized by patterns—
the interplay of what we think of as man-made regularity 
with organic form—and the almost implausible immensity of 
scale. Helbig’s work too seeks out the sublime, that terrifying 
grandeur in the organic beauty of an “unnatural” environment. 
Many photos deliberately confuse scale, representing the oil 
sands without visual cues to establish its vastness.

Interspersed are essays, by individuals across the political 
spectrum, on Alberta’s natural resources. So we have the 
duelling rhetorics of Green Party leader Elizabeth May (“The 
importance of the oil sands is in their function as an intoxicant, 
hallucinogen and infectious disease agent, afflicting politicians 
with narrow-mindedness and suicidal tendencies”) and Rick 
George, former president and CEO of Suncor (“The most 
appealing feature of the oil sands (when discovered) was the 
fact that they were there to be taken”). 

In one photo, a gorgeous iridescent black swirl on a 
sandy-coloured background is positioned above dirty black 
striations. One must look closer to see that the striations are 
a road and, yes, that speck is a bus on a road. The impressive, 
artistically contoured black blob is a tailings pond. Dr. John 
O’Connor, the Fort Chipewyan physician who has spoken out 
about the oil sands’ impact on human health, points out in his 
essay that this sort of obfuscation is deliberate—even for the 
workers who are commuting on that bus, the tailings ponds are 
purposely far from sight. Images such as this make us question 
our perspective, question what we see and what we cannot see 
about our homegrown “beautiful destruction.”

The many other voices in this book include filmmakers, 
journalists, researchers and doctors. For anyone with even a 
passing interest in oil and gas, however, most of these essays 
read as simplistic and mired in their respective perspectives. 
The written material could have better teased at the knot 
of hypocrisy that we all exhibit—a deep unease about the 
environmental repercussions of the oil sands while being 
dependent, if not on the petroleum industry, then on petroleum 
itself. That is what Helbig’s photos do so well, and that is the 
primary reason to check out this book.

   —Jay Smith is an Edmonton journalist and reviewer.

by Louis Helbig (photographer)
ROCKY MOUNTAIN BOOKS

$75/304 PP/2014

Beautiful Destruction
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G U I D E FESTIVALS 2016

JUNE
Freewill Shakespeare Festival
Jun 21–Jul 17
Heritage Amphitheatre, Hawrelak Park
Created in 1989 by The Free Will Players, 
this festival has attracted over 265,000 
people to its mainstage productions. This 
year’s plays are Romeo and Juliet and 
Love’s Labour’s Lost. 

The Works Art & Design Festival
Jun 23–Jul 5 
Various venues 
This annual free celebration of art and 
design includes more than 50 exhibits at 
30-plus venues in the downtown core. 
Visitors will experience visual art, tours, 
performances, demonstrations and more.

Edmonton International Jazz Festival 
Jun 24–Jul 3 
Various venues
The Edmonton Jazz Festival Society 
presents a lineup of jazz from funk, Afro-
Cuban and bebop to contemporary, swing, 
R&B, standards and more on several 
stages. Two of this year’s headliners are 
Gregory Porter and Joe Lovano. 

JULY
Sand on Whyte
Jul 1–10
Old Strathcona
This summer version of the popular winter 
ice-carving event features artists creating 
large sand sculptures in a block party 
atmosphere that includes live music. The 
event coincides with the Whyte Avenue Art 
Walk held from July 8 to 10.

EDMONTON
International Street Performers Festival
Jul 8–17 
Sir Winston Churchill Square
Mimes, dancers, unicyclists, puppeteers, 
tightrope walkers and acrobats perform for 
a quarter of a million people over 10 days.

Taste of Edmonton
Jul 21–30
Sir Winston Churchill Square
Held since 1984, this outdoor festival 
combines food and drink from local 
establishments with live entertainment, 
and includes the Canadian Food 
Championships from July 22 to 24.

Interstellar Rodeo 
Jul 22–24
Heritage Amphitheatre, Hawrelak Park
Interstellar Rodeo features musical 
mavericks and dancing under the open 
sky. Performers include Adia Victoria, Lord 
Huron, the Sam Roberts Band and more.

K-Days
Jul 22–31
Northlands
This summer staple features a midway, 
games, chuckwagon races, food, exhibits, 
fireworks and, of course, the Klondike 
Express, an old-time locomotive tour.

Edmonton Heritage Festival 
Jul 30–Aug 1
Hawrelak Park
Held for more than 40 years, this family-
friendly mingling of people celebrates more 
than 85 cultures from around the world 
through music and entertainment. 

AUGUST
Edmonton Folk Music Festival
Aug 4–7 
Gallagher Park 
This folk fest takes place in a natural 
outdoor amphitheatre and involves 2,000 
volunteers. Two of the bands performing 
this year are Passenger and Nathaniel 
Rateliff & the Night Sweats. 

Cariwest Caribbean Arts Festival
Aug 5–7
City Hall and Churchill Square
Flamboyantly costumed performers follow 
the carnival beat of steel pan bands in the 
parade, a highlight of this three-day festival 
of Caribbean music, food and culture. 

Edmonton Air Show
Aug 6, 7
Villeneuve Airport
This festival showcases the history and 
evolution of aviation, featuring biplanes, 
multi-engine aircraft and more. Witness live 
performances and aerobatic tricks.

Edmonton International Fringe Festival 
Aug 11–21
Old Strathcona
Celebrating its 35th anniversary, the oldest 
and largest Fringe festival in North America 
includes more than 1,600 performances by 
local, national and international artists. 

Blues Festival 
Aug 19–21
Heritage Amphitheatre, Hawrelak Park
One of the founders of this festival, Cam 
Hayden, was inducted into the Edmonton 
Blues Hall of Fame in 2015. This year’s 
lineup includes Shemekia Copeland, 
Jarekus Singleton and Dwayne Dopsie & 
the Zydeco Hellraisers.

Symphony under the Sky
Aug 25–28
Heritage Amphitheatre, Hawrelak Park
Edmonton Symphony Orchestra presents 
four concerts: Feelin’ Groovy: The Music 
of Simon and Garfunkel; Mendelssohn, 
Strauss & Rimsky-Korsakov; Saturday Night 
in Hollywood; and Heritage Celebration.

SEPTEMBER
Kaleido Family Arts Festival
Sep 9–11
Alberta Avenue Arts District
Collaborative performances involving 
music, theatre, dance and visual arts take 
place on rooftops, sides of buildings, back 
alleys, parks and found spaces.

G U I D E FESTIVALS 2016
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THEATRE
EDMONTON
Alice Through the Looking-Glass
By Lewis Carroll, adapted by James 
Reaney, Citadel Theatre, Shoctor 
Theatre, Feb 27–Mar 20
The Other
By Matthew Mackenzie, Pyretic 
Productions, Theatre Network,  
The Roxy on Gateway, Mar 1–13
This is War
By Hannah Moscovitch, Punctuate! 
Theatre, Arts Barns, PCL Theatre,  
Mar 3–13
Wish You Were Here: The Ultimate 
Traveller’s Guide to the World
Musical revue, Plain Jane Theatre, Arts 
Barns, Backstage Theatre, Mar 4–12
Stage Struck! One Act Festival
Walterdale Theatre, Mar 11, 12
A Picasso
By Jeffrey Hatcher, Shadow Theatre, Arts 
Barns, Backstage Theatre, Mar 16–Apr 3
The Realistic Joneses
By Will Eno, Wildside Productions, 
Theatre Network, The Roxy on Gateway, 
Mar 22–Apr 3
The Kaufman Kabaret 
By Hannah Moscovitch, U of A Studio 
Theatre, Timms Centre for the Arts, 
Mar 24–Apr 2
The Passion of Narcisse Mondoux
By Gratien Gélinas, Northern Light 
Theatre, L’UniThéâtre at La Cité 
francophone, Mar 29–Apr 9

ARTS L I S T I N G S  

EDMONTON
Romeo and Juliet
Choreographed by Jean Grand-Maître, 
Alberta Ballet, Jubilee Auditorium, 
Mar 18, 19

CALGARY
Snakeskins
By Benoît Lachambre, Theatre Junction 
Grand, Mar 2–5
Mainstage Dance
New works, U of C School of Creative 
and Performing Arts, University 
Theatre, Mar 17–19
Romeo and Juliet
Choreographed by Jean Grand-Maître, 
Alberta Ballet, Jubilee Auditorium, 
Mar 31–Apr 2

BANFF
Vital Few
605 Collective, The Banff Centre,  
Mar 5
Going Home Star
Royal Winnipeg Ballet and Truth and 
Reconciliation Commission,  
The Banff Centre, Mar 26

LITERARY
CALGARY
Rawi Hage: Cockroach
Wordfest and Alberta Theatre Projects, 
Martha Cohen Theatre, Mar 4
Yann Martel: The High Mountains of 
Portugal
Wordfest, Central Library, John 
Dutton Theatre, Mar 15 #T
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The Strange Undoing of Prudencia Hart 
in The Club at The Banff Centre this month.

In On It
By Daniel McIvor, Lunchbox Theatre, 
Mar 21–Apr 9
Macbeth
By William Shakespeare, adapted by  
Anna Cummer, The Shakespeare  
Company, Vertigo Studio, Mar 30–Apr 16

LETHBRIDGE
Of Least Concern
By Ron Chambers, University of 
Lethbridge, University Theatre,  
Mar 15–19

GRANDE PRAIRIE 
Something’s Afoot Book
By James McDonald, David Vos and 
Robert Gerlach, Grande Prairie Live 
Theatre, Second Street Theatre,  
Feb 25–Mar 12

CAMROSE
Suddenly Mommy
By Anne Marie Scheffler, Lougheed 
Performing Arts Centre, Mar 11

BANFF
The Strange Undoing of Prudencia 
Hart
By David Greig and Wils Wilson, 
National Theatre of Scotland, The Banff 
Centre, The Club, Mar 24, 26

ROSEBUD
Wingfield Unbound
By Dan Needles, Rosebud Theatre, 
Rosebud Opera House, Mar 17–19

CALGARY
Cockroach
By Jonathan Garfinkel, based on the 
novel by Rawi Hage, Alberta Theatre 
Projects, Martha Cohen Theatre,  
Mar 1–19
The Fight or Flight Response
By Col Cseke, Verb Theatre,  
Pumphouse Theatre, Mar 10–19
The Turn of the Screw
By Jeffrey Hatcher, Vertigo Theatre, 
Vertigo Playhouse, Mar 12–Apr 10
Bad Jews
By Joshua Harmon, Theatre Calgary, 
Max Bell Theatre, Mar 15–Apr 10
Calgary Region One-Act  
Play Festival
Pumphouse Theatre, Mar 16–19
Window
By Eric Rose and Jason Patrick Rothery, 
Ghost River Theatre, West Village 
Theatre, Mar 16–19

Alberta Ballet presents Jean 
Grand-Maître’s Romeo and Juliet.

Andrew MacDonald 
Smith

Alice Through the 
Looking-Glass

In this family-friendly 
production from Citadel 
Theatre with a large local 
cast, Edmonton’s Andrew 
MacDonald Smith plays 

the White King. 

Amber Borotsik
The Other

Amber Borotsik of 
Edmonton plays Sharon, 

a Canadian raised in 
India and living in 

small-town Alberta, in 
this dark comedy from 

Pyretic Productions 
about alienation. 

Myla Southward
The Turn of the Screw

In this Vertigo Theatre 
mystery, Calgary’s 

Myla Southward stars 
as a young governess 

caring for two orphaned 
children who suddenly 

starts to see ghosts  
from their past.

Haysam Kadri  
Cockroach and Macbeth

Haysam Kadri of 
Calgary stars in Alberta 

Theatre Projects’ 
Cockroach, based on the 
novel by Rawi Hage. He 

will also star in  
The Shakespeare 

Company’s Macbeth.

4 
Alberta  
actors  

on stage 
in March
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AD SIZES (in inches) Effective Jan 1, 2017

FILE REQUIREMENTS

CMYK, HIGH RESOLUTION 
(300 dpi) 
Convert all RGB, spot and 
Pantone colours to 4-colour 
process CMYK.

Spreads and full-page ads 
require a bleed. Images or 
graphics should extend 0.25" 
beyond each edge. Text must 
be at least 0.5" inside of  
each edge. 

ACCEPTED FILE FORMATS
PDF: Embed all fonts. No image 
compression. Use JPEG high quality.  
Turn off OPI.   
InDesign: Preflight check. Package images 
and fonts. TIF, JPEG high quality. 
EPS: Include fonts or convert to outline. 
Rasterize effects to 300 dpi. Turn off 
overprint. Save with 8-bit preview  
and thumbnail. 
We do not accept Windows TrueType  
fonts or ads built in Microsoft Word,  
Excel, Publisher or Adobe Pagemaker.

PRINT SPECIFICATIONS
Web offset on FSC coated gloss. 133 LPI.  
Cover stock (16 pp.): 60 lb; text stock:  
45 lb. Saddle-stitched. Finished trim:  
8.25" × 10.75". 

ADVERTISING POLICY
Acceptance of any advertisement in 
Alberta Views is at the sole discretion of the 
publisher. All copy and graphics are subject 
to the publisher’s approval.

ADVERTISING RATES CONTACT US

www.albertaviews.ab.ca

Rates are net of agency commission.  
5% GST not included. All ads are full-colour.

Outside back cover  $  2,700

Inside covers  $  2,500

Full page  $  2,200

2/3 page   $  1,700

1/2 page  $  1,375

1/3 page  $     975

1/4 page  $     775

1/6 page  $     575

Ask about our not-for-profit rates and 
multiple issue insertion rates. Design services 
are available for $100 per hour.

FULL PAGE  

8.25 x 10.75 +

1/4 PAGE

3.437 x 4.625

1/2 VERTICAL

3.437 x 9.5

1/2 HORIZONTAL

7.125 x 4.625

2/3 PAGE 

4.687 x 9.5 

1/3 SQUARE

4.687 x 4.625

1/6 PAGE

2.25 x 4.625

1/3 VERTICAL

2.25 x 9.5 0.25
bleed

Advertising

Send ads to:

creative@albertaviews.ab.ca 
FTP available for files  

larger than 5 MB  
403 243 5334 ext. 4  
Toll-free in Alberta: 

1 877 212 5334

To contact our  
advertising rep:

sales@albertaviews.ab.ca
403 243 5334 ext. 5
Fax: 403 243 8599


