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WHAT OUR 
READERS SAY

READER PROFILE

DEMOGRAPHICS

53% men
46% women
78% age 55+ 
63% retired
80% are post-secondary degree holders
45% have a Masters or Ph.D.
47% have annual HHI of $100,000+

Major purchases
91%  own their home
68%  would considering switching to  
 renewable energy
31% would consider moving to a condo
24% would consider buying a new car  
 in the next 2 years

Patrons of the arts
Attend 9 cultural events per year on average
40% visited a museum, gallery or  
 exhibition as a result of something  
 we published 
44% attend theatre performances
37% attended a cultural performance  
 (theatre, dance, music) based on  
 information they saw in Alberta Views

Avid readers
Purchase 16 books annually on average
49% bought a book as a result of something  
 we published
68% visited a website based on something  
 they saw in Alberta Views
85% list reading as a leisure pursuit

Frequent travelers
Average 8 trips in Alberta and 3 within 
Canada annually 

Connected to the magazine
88% discuss what they read with others
48% have read Alberta Views for 6+ years
35% spend 3-5 hours reading each issue

Environmentally conscious
36% made a purchase based on  
 Alberta Views content
60% say a company’s environmental  
 responsibility influences their  
 purchasing 

Loyal to Alberta
69% say they are more likely to buy a 
product if it’s made locally
84% have lived in Alberta for 20+ years

Active lifestyles
59% hike 
40% do volunteer work
51% like to garden
46% enjoy dining out 
34% like going to the movies
52% exercise and/or participate in sports
23% are into arts and crafts

CIRCULATION

PRINT RUN 10,000

DISTRIBUTION
Paid subscriptions 6,000
Newsstands 2,000
Controlled  
(Globe & Mail, National Post and  
other Alberta newspaper insertions) 2,000

Geographic distribution is approximately 
one-third Edmonton, one-third Calgary 
and one-third the rest of Alberta. 7% of our 
subscribers live outside the province.

*  Survey conducted April 2020. 2,386 surveys emailed,        
469 responses for a 19.7% response rate

I really do enjoy reading 
the magazine from cover to 

cover. It always presents some 
insight and makes me rethink 
previously held positions. The 
highest praise would be that I 
trust the information Alberta 

Views provides.

Alberta Views helps me feel 
a sense of belonging in this 
province. I really appreciate 

the smart, in-depth analysis of 
our issues.

Honestly, I just love the 
magazine so much.

In a province with so few 
independent voices, you are 
a refreshing and vital voice 
of progressive thought and 

moderation.

I value Alberta Views for long-
form analysis of issues.

Alberta Views is a terrific, 
informative magazine.

Keep up the great work. Your 
magazine is both food for 
the proverbial mind and a 

pleasure to read.

Excellent publication about 
important, timely and relevant 

issues!

I started out subscribing to 
support local coverage. I 

subscribe now because it’s a 
great magazine!

Alberta Views’ strength is in our readers. We conduct a comprehensive 
annual reader survey so that we know exactly who our readers are and 
what they are interested in. *

NEW PERSPECTIVES FOR ENGAGED CITIZENS //  DECEMBER 2018
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AN UNUSUAL  
ARTS SEASON AHEAD

HAIRY HILLS RISES  
FROM THE ASHES

JEFF JOHNSON GETS  
A FAILING GRADE

HOW BRAIN 
SCIENCE IS 
CHANGING 
SOCIAL 
SERVICES.

$7.95   DISPLAY UNTIL OCT 15

NEW PERSPECTIVES FOR ENGAGED CITIZENS //  OCTOBER 2019

IS POVERTY THE 
INDIVIDUAL’S FAULT?

PHOTO ESSAY: 
HUMANS OF EDMONTON

GRAHAM THOMSON  
ON FLOOR CROSSING
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PAULA SIMONS ON 
FORTITUDE AMID CRISIS

VAN TIGHEM ON OUR 
“NORMAL” PANDEMIC

KENNEY AND ABERHART: 
UNCANNY RESEMBLANCE 

NEW PERSPECTIVES FOR ENGAGED CITIZENS //  JUNE 2020

$7.95   DISPLAY UNTIL JUNE 22, 2020

IS ALBERTA 
OVER 
REGULATED?

PLUS:
Scandal and 
chaos engulf the 
Alberta Energy  
Regulator

NEW PERSPECTIVES FOR ENGAGED CITIZENS //  JULY/AUGUST 2020
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A PHOTOGRAPHER’S TAKE 
ON THE PANDEMIC

AN ENVIRONMENTALIST’S 
CASE FOR BEEF

THE SOUNDS OF 
SELF-ISOLATION

$7.95     DISPLAY UNTIL AUG 17, 2020

…and the failure of our 
conservative leadership  
to manage risk 

alberta’s 
black swan



 
ISSUE

JAN/FEB

MAR

APR

MAY

JUN

JUL/AUG

SEP

OCT

NOV

DEC

EDITORIAL CALENDAR

EDITORIAL CONTENT

IN EVERY ISSUE:

• Feature articles on politics, social issues and culture 
• Dialogue between two experts who disagree on an issue
• Meet the Minister: a profile of a provincial cabinet minister 
 in a key portfolio
• Eye on Alberta: a variety of news items and viewpoints from   
 around the province
• Arts Scene: local theatre, music, dance, visual arts 
 and literary events
• Constituency Close-up: focus on a  provincial riding
• Book Reviews: new books from Alberta authors and publishers
• Columnists: Senator Paula Simons, humorist Fred Stenson, 
 conservationist Kevin Van Tighem, pundit Graham Thomson
• Citizen Action: first person accounts of what citizens can do to  
 make change 
• Democracy Elsewhere: how democracy works in other parts
 of the world

JOURNALISTIC INTEGRITY

Our editorial team have their fingers on the pulse of Alberta and 
source some of the province’s most respected writers to deliver 
an informative, engaging and thought-provoking magazine. 
Contributors include Chris Turner, Katherine Govier, 
Clem Martini, Curtis Gillespie, Aritha van Herk, Myrna Kostash, 
Rudy Wiebe, Susan Wright, Trina Moyles, Max Fawcett, 
Ted Morton, Ricardo Acuna, Gil McGowan, David Climenhaga, 
Sharon J. Riley, Tim Bowling...
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 ARTS LISTI NGS

THE SCENE
A snapshot of the cultural life of Alberta online

Pianist and composer 
Nicolas Namoradze, 
Honens @ Home

MUSIC & OPERA

Canada Performs
The National Arts Centre’s 
livestream performances
nac-cna.ca/en/canadaperforms

EDMONTON
EDMONTON SYMPHONY 

ORCHESTRA

Live at the Winspear:  
From Stage to Screen
Digital streams and videos, 
including a performance of 
“Summer” from Vivaldi’s The 
Four Seasons, with Robert Uchida, 
concertmaster and soloist 
winspearcentre.com/livestreams

EDMONTON OPERA

Edmonton Opera at Home 
Videos of scenes from past 
performances, plus kitchen 
concerts featuring members  
of the Edmonton Opera chorus 
cooking and singing live from 
their kitchens
edmontonopera.com 

CALGARY
CALGARY OPERA

Opera clips and emerging artists
YouTube channel

HONENS

Streaming of past performances, 
including Honens @ Home with 
Nicolas Namoradze, 2018 Honens 
Prize Laureate, performing 
Prokofiev’s “Violin Sonata No. 1” 
with violinist Jonathan Crow
honens.com

MOUNTAIN VIEW FESTIVAL

The Isolation Point Virtual Concert 
Series presents soloists, includ-
ing cellist Olena Kilchyk perform-
ing Elgar’s “Salut D’amour” and 
Boccherini’s “Rondo in C major” 
YouTube channel

STUDIO BELL,  

NATIONAL MUSIC CENTRE

NMC’s online magazine, Amplify, 
has videos of past performances 
and stories about NMC’s collection
amplify.nmc.ca

CALGARY PHILHARMONIC 

ORCHESTRA

Streaming of past performances 
of works by Beethoven, Brahms, 
Stravinsky and others, with guest 
artists including Yo-Yo Ma, Renée 
Fleming and Paul Brandt
calgaryphil.com/all-access

THEATRE

EDMONTON
CARDIAC THEATRE

Queer Calendar Project 
Podcast of drama productions:
Ai Yah! Face the Facts!
by Dale Lee, August
Mx. by Tyler J. Sloane, September
queercalendar.ca

DIE-NASTY IMPROV

Improvised soap opera send-up
YouTube channel

MALACHITE THEATRE

Shakespeare Sunday 
Live readings, 11 a.m.,
sign up via Facebook page

CALGARY
DIY THEATRE

Digital theatre series
facebook.com/diytheatreyyc

ONE YELLOW RABBIT

The Land, The Animals
High Performance Rodeo play
YouTube channel

STORYBOOK THEATRE 

Everyday Heroes@Home  
Online talk show
facebook.com/StoryBookYYC

THEATRE CALGARY

tcTakeout: The Arts Delivered!
Songs, dance, art and more
theatrecalgary.com/takeout

VERB THEATRE

Blue Light Festival
Social media performances, 
including Curse of Crowsnest Pass, 
by Conner Christmas and  
Troo Knot
verbtheatre.com/blue-light- N
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Shaping the Future
AUArts Grad Show, Calgary, auartsgrad.ca

MUST-SEE ONLINE EXHIBITION

Grad Show 2020 showcases the talent and creativity of Alberta University of the Arts 
graduating students. Disciplines include ceramics, fibre, jewellery and metals, painting, 
print media, advertising and graphic design, drawing, glass, media arts, photography, 
sculpture, character design and illustration. 

Simone Saunders, BFA Fibre, Board of 
Governors Graduating Student Award–Fibre. 
“Duppy Dupplicity, Hand-tufted,” rug-tufted 
and punch needled textile, 62" × 62". 

Ben Moon, BFA Painting.  
“A Conversation with Gabriela Valencia,” 
acrylic on canvas, 6' × 6'.

Caleb Witvoet, BFA Jewellery and Metals, 
Board of Governors Graduating Student Award. 
“Liminal Cedar Broach,” cedar, oak, sterling silver, 
steel, 5" × 6" × 8", 2020. 

Catherine (Katie) Deller, BDes Photography. 
“L’Hotel Seing,” influenced by René 
Magritte’s “Le Blanc-Seing” (1965).

VISUAL ART

virtualmuseum.ca 

Online Canadian museum content, 
including Fort McMurray Heritage 
Park’s “The Catholic Mission: The 
South of the North Pioneers”

EDMONTON
ART GALLERY OF ALBERTA

Nests for the End of the World, 
until Sep 3
Leiden circa 1630: Rembrandt 
Emerges, until Sep 26
Roy Caussy: “The King is 
Dead…,” until Oct 3
Halie Finney: “The Ghosts of the 
Mink Make a Big Spirit,”  
until Jan 31, 2021
Damian Moppett: “Untitled 
Abstract Drawing in Space,”  
until Dec 31, 2024

HARCOURT HOUSE

Harcourt’s Greatest Hits Series
Past exhibitions, including by Scott 
Bertram and Matthew Allan Clarke 
harcourthouse.ab.ca

ROYAL ALBERTA MUSEUM

Intangible Alberta  
Podcast whose episodes include 
“Sixties Scoop: Stories of Loss, 
Strength and Hope”
royalalbertamuseum.ca/podcasts

SOCIETY OF NORTHERN 

ALBERTA PRINT-ARTISTS (SNAP)

Online exhibitions with visuals and 
text, including James Boychuk-
Hunter’s Horizon Line/Base Line
snapartists.com/whats-on

UNIVERSITY OF ALBERTA 

MUSEUMS

Online collection of some 640,000 
records, including the Mactaggart 
Art Collection of East Asian works 
ualberta.ca/museums

CALGARY
CONTEMPORARY CALGARY

Art Where You Are
Online artist talks, interviews, 
workshops and exhibitions
contemporarycalgary.com

Bacigalupo 
barrel organ, 
circa 1880,
National  

Music Centre

a l b e r t a v i e w s . c a   1 1

Alberta Views has a proud history of journalistic excellence 
spanning more than two decades, including winning Canadian 
Magazine of the Year in 2009 (National Magazine Awards). 

ON NEWSSTAND 
DATE

Dec 14

Feb 15

Mar 15

Apr 15

May 17

Jun 14

Aug 16

Sep 13

Oct 18

Nov 15

 
THEME

Democracy

Justice

Finance

Labour

Agriculture

Environment

Education

Cities

Healthcare

Social Services

ARTWORK 
DEADLINE

Nov 12

Jan 14

Feb 11

Mar 11

Apr 15

May 13

Jul 15

Aug 12

Sep 16

Oct 14

BOOKING 
DEADLINE

Nov 8

Jan 11

Feb 8

Mar 8

Apr 12

May 10

Jul 12

Aug 9

Sep 13

Oct 11

 
DIALOGUE TOPIC

Alberta separation  

Defunding police

Alberta pension plan

Temporary Foreign Workers

Food self-reliance 

Nationalizing the oilsands

Necessity for liberal arts 

Deficits for cities

Public nursing homes

Guaranteed income

CHINATOWN
photo essay by guillaume nolet

a l b e r t a v i e w s . c a   4 3
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FOR THE BETTER PART OF FIVE YEARS NOW, Canada’s 
oil and gas industry has blamed Justin Trudeau for all of 
its problems. Now, thanks to the combination of a price 
war between Saudi Arabia and Russia and the devastating 
economic impacts of the COVID-19 pandemic, the industry 
is being forced to depend on Trudeau’s government for its very 
survival. Never let it be said that the universe doesn’t have a 
sublime sense of humour. 

The idea of the federal government bailing out the oil and 
gas industry isn’t a laughing matter for a lot of people in 
Alberta, though. This is understandable, since many have 
spent their entire lives watching the industry consume all of 
the available political and economic oxygen in the province. 
Let it fail, they say, and let the rest of us move on with the work 
of building a more sustainable economy. Here’s the problem 
with that argument: The costs associated with letting oil and 
gas fail would make building that economy far more difficult. 

If Canada’s oil and gas industry were allowed to fail, it 
wouldn’t just be the suits in the corner offices who would feel 
the pain. A whole constellation of small businesses in Alberta, 
from restaurants to manufacturers, depend on oil and gas for 
their own livelihoods, and all of them would be badly hurt. 
The environment would be a big loser here as well, given that 
the list of orphan wells that haven’t been reclaimed would 
swell—and potentially be joined by many of the tailings ponds 
in northern Alberta. And the public would somehow have to 
cover these massive costs with a dramatically smaller tax base. 

Even worse, once the global economy recovers from the 
impact of COVID-19, countries without carbon taxes and 
environmental regulations would be well-positioned to fill the 
gap. Demand for oil and gas will peak within our lifetimes, 
but that day still lies in the future—and, unfortunately, the 
recent collapse in prices may have pushed it even further out. 
By letting our oil and gas industry fail, we would be choosing 
to take the billions of dollars in tax revenues and economic 
activity it generates every year and give it to people like 
Vladimir Putin and Mohammed bin Salman.

Instead, we should use this opportunity to push Canada’s 
oil and gas industry in ways that benefit the public. Any 
assistance that’s provided should be done in ways that increase 
the taxpayer’s share of the wealth the industry generates. This 
should include binding commitments to reduce greenhouse gas 
emissions, constraints on excessive executive compensation, 
and more diversity on boards of directors and in head offices. 
And our governments should push the industry to invest far 
more in renewable energy and low-carbon technology than 
they have to date. 

We can either choose to burn the industry to the ground, 
or build it up in ways that make us all stronger. I know which 
choice I prefer.

MANY IN THE CLIMATE ACTION MOVEMENT and policy 
networks were alarmed by news in March about a $15-billion 
“bailout” for Canada’s oil and gas sector. Following the usual 
pattern of big-business lobbying, the deal was negotiated 
secretly between the federal and Alberta governments and 
corporations. The meagre information about the “bailout” 
indicated that it would extend the subsidies already paid to 
the sector over five decades, with some new measures thrown 
in. The package appeared to be one of “all pain, no gain” for 
taxpayers (present and future) and entrenchment of fossil fuel 
dependence, notwithstanding the climate crisis and Canada’s 
commitments to reduce GHG emissions to net zero by 2050. 

The responses from civil society organizations and academics 
were swift: calls of support for income replacement for oil and 
gas workers and for investment in sectors that will provide 
sustainable livelihoods in a low-carbon economy. These groups 
support public investment in food-, water- and energy security, 
income stability for all citizens and high-quality public services.

A bailout is a stopgap. People across the political spectrum 
agree that the short-term priority is income replacement for 
workers. But the problems facing workers are structural. We 
have little reason to expect that the 54,000 Canadians laid off 
in this sector between 2014 and 2019 (and the thousands more 
now being laid off) are going to be rehired at their old jobs. A 
transition program to ensure income security while generating 
new jobs in renewable energy and other sectors through public 
investment should have been implemented a decade ago, when 
global trends in energy demand and supply were apparent. 
There’s no excuse for delaying such action now.

When we talk about purchasing shares in distressed assets 
and providing interest-free loans to oil and gas corporations, 
we’re no longer talking about a bailout for workers. According 
to reports, industry is asking for $20-billion for such infusions 
of liquidity. Investments of public revenue on this scale—and 
for these purposes—call for public debate and scrutiny. Some 
analysts advocate federal ownership of the oil and gas sector, 
with the revenues used to invest in renewables and energy 
conservation and a planned phase-out of fossil fuel extraction. 
Does this make more sense than providing high-risk loans to 
the least-viable firms in the sector, or for projects that may 
never recoup the capital outlay? How many good jobs could be 
created by investing $20-billion in any other sector?

Governments everywhere are being called on to stop 
committing billions in subsidies to fossil fuel companies. Their 
investments must be consistent with a plan to achieve GHG 
reduction targets and with Canadians’ social priorities. This 
crisis is an opportunity to change course—“to break with the 
past and imagine our world anew,” as Arundhati Roy says so 
beautifully. It should not be used as a pretext for undemocratic 
actions that do not serve the public interest.

laurie adkin 
The University of Alberta professor  
of political science 

SAYS NO 

max fawcett
The writer and former editor at Alberta Venture  

SAYS YES
D IALO G U E
PEOPLE WHO DISAGREE ENGAGE  
IN A RESPECTFUL EXCHANGE

SHOULD WE BAIL OUT 
THE OIL AND GAS 
INDUSTRY?



AD SIZES (in inches) Effective Jan 1, 2021

MECHANICAL SPECS

All ads must be submitted as high 
resolution PDFs with images and 
fonts embedded. Images should 

be CMYK and 300 dpi resolution. 
Need assistance building your ad? 

We’d be happy to help.
Please send finished ads to 
creative@albertaviews.ca

www.albertaviews.ca

FULL PAGE  

8.25 x 10.75 +

1/4 PAGE

3.437 x 4.625

1/2 VERTICAL

3.437 x 9.5

1/2 HORIZONTAL

7.125 x 4.625

2/3 PAGE 

4.687 x 9.5 

1/3 SQUARE

4.687 x 4.625

1/6 PAGE

2.25 x 4.625

1/3 VERTICAL

2.25 x 9.5 

0.25
bleed

ADVERTISE WITH US

ADVERTISER
TESTIMONIALS

AD RATES – BOOK MULTIPLE INSERTIONS AND SAVE UP TO 30%!

CONTACT

403 243 5334 ext. 1 Toll-free in Alberta: 1 877 212 5334 
208, 320 23 Ave SW Calgary AB T2S 0J2   sales@albertaviews.ca 

Rates are net of agency commission. 5% GST not included. All ads are full-colour. 

FREQUENCY      1X                    3X    10X

Outside back cover  $  2,200                     2,000  1,800

Inside covers  $  2,000                     1,900  1,700

Full page  $  1,900                     1,700  1,500

2/3 page  $  1,400                     1,200  1,100

1/2 page  $  1,100                     1,000  900

1/3 page  $  800                        700     600

1/4 page  $    700                        600      500

1/6 page  $    500                        400     300

    

The Book Publishers Association 
of Alberta has enjoyed a long-

time collaboration with Alberta 
Views magazine through our 

“Read Alberta Books” advertising 
feature. Being able to promote 

excellent, locally published books 
in a magazine that appeals to 

book readers has been a win-win 
experience for our members and 

for Alberta’s readers.
Kieran Leblanc

BPAA

We discovered great value with 
advertisements in Alberta Views. 
The magazine reaches our target 
market. Readers not only come 

out and visit Meridian Beach, but 
one has also bought property and 

joined our community.
Nora Horner

Inshore Developments

• Reach an audience that  matches your customer profile 
• Speak to readers who are active community influencers  
 and consumers

 • Print is a way to stand out from the online crowd 
• Receive maximum exposure within our pages:  
 we limit ad space in the magazine

☛


